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S ome clubs  s tand way out above the competition.

Launched in J uly 2005, T okyo Indus tries ' Digital in Newcas tle,

UK , was  a rare cas e in point. A les s on in contempora ry clubbing,

it featured killer live and DJ  line ups , devas tatingly deployed

audio technology, s tyle bar s ervice s tandards  and s ophis ticated-

yet-functional interior des ign - adding up to a truly cutting edge

club with its  mus ic, aes thetic and cus tomer s e rvice perfectly and

powerfully aligned.

In S eptember of this  year. T okyo Indus tries  made good on their

promis e of roll out when a long awaited s econd Digital venture

opened in B righton, on the s ite of the former Zap c lub, under the

arches  on the s ea front,

Did it live up to the benchmark set by its  northern predeces s or?

F our weeks  after launch the ans wer is  a res ounding yes , T he

trademark ingredients  are all in place, the s pace lends  its elf

perfectly to Digital's  own brand club experience, and the crowds

are already converted, T his  sweaty, s exy, underground club is  a

welcome s hot in the arm for the S outh coas t city, in recent years

better known for bar culture than bleeps  and beats .

More than one Digital was  of cours e always  on this  ambitious

operator's  agenda,

"Newcas tle works  very well and it's  achieved s ome great

accolades ," T okyo Indus tries  director Aaron Mellors a ys . "B ut

we knew if we wanted to move onto the international horizon

then we needed s omething more London-centric. We ruled

out moving into London its elf becaus e it would have meant an

immediate clas h with es tablis hed clubs  like F abric or T he E nd.

B righton really is  London by the s ea , plus  our events  director >•
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S uc c e s s  lies  in the details : F unktiort-O ne, J a me s  T homa s and Martin P ro

we re all elements  that make Digital a high-quality club experience

K  s pent 10 years  living in B righton so has  great local knowledge"

Making the move even s weeter was  T okyo's  acquis ition of the

ideal s ite; s ix freehold arches  underneath K ings  R oad right on the

s ea front that would be perfect for Digital takeover - although

they required significant s tructural adjus tments  before the

trans formation could be complete.

T he intervention - which involved the pa ins ta king peeling back

and repos itioning of V ictoria n archway brickwork s upporting the

four-la ne road above the club - was  cos tly, requiring £50k worth

of s tructural work to shore up the I S O tonne potential load jus t

800mm above the club.

B ut Tokyo Industries  are not ones  for compromis ing the quality

of their clubs  and, s ays  Mellon "we had to do it to accommodate

the s ound s ys tem and stage area" - es s ential elements  of a brand

des igned as  a blank canvas  for heavily mus ic-orientated nights .

Not that this  blank canvas  lacks  character. In fact it oozes  it,  even

down to the cus tom cockta il lis t, devis ed by bars  manager Andy

E mans and featuring delights  like the R on B urgandy - its  key

ingredient a healthy dos e of tongue-in-cheek. Designed as  a replica

of Newcas tle, the club features  the s ignature mirrored back bars

and the s ame chrome balustrading. But smaller (at 500 capacity),

and with radically different architecture, its  warren-like quality is

entirely its  own.

"T he idea'was  to create a s pace with all the genetic DNA of

the original Digital but in an architectural form of the loca l hos t

building," explains  Mellor. "Too many brand roll outs  us e a cookie-

cutter replicated formula that los es  the loca l identity. We wanted

to reproduce the DNA of Digital but retain an individua l des ign

statement."

And then there's  the technology. Intelligently engineered and

aes thetically aggress ive, F unktion One is  the s tarting point and

the foundation of the audio ins ta llation, "T he perception of the

s peakers  and their capacity means that they create a feeling of

huge potential - which adds  a dimens ion to the club experience,"

s ays  P aul Ada ms on of ins tallation partners  T he Audio G roup,

Newcas tle's  F unktion One s ound s ys tem wa s  famous ly bought

on eB ay from Miami and flown back for reconditioning before

deployment, B righton's  came via a more conventional route: direct

from F l's  S urrey premises, but was  again commissioned personally

by Tony Andrews and, if anything, is  even more explos ive than

before.

"When we did Newcas tle we were the firs t to ins tall four

Dances tacks  in the UK ," s ays  Mellor of the groundbreaking ins tall.

"T his  time the bas s  has  been turned right up: we're the firs t

UK  club to ins ta ll the new double 21" s ubs . W e've gone for s ix,

and they really deliver, looking and s ounding like a s onic as s ault

weapon." T he two Dances tacks  loom large, left and right of the

stage.

T he s ta cks  are powered by an arsenal of MC 2 Audio E 45 and

E 25 a mplifiers  with s ignal proces s ing via F l 's  X T A s olution. T his

combination of brands  is  mirrored through a ll three peripheral

areas  - with a s ound s ys tem in the toilets  that would put many

main rooms to shame.

As  you'd expect from a venue des igned, built and run "by DJ s

forDJ s ", the DJ  B ooth is  epic: four P ioneer C DJ -1000 MK 3, four

Technics  S L I2IO turntables, a P ioneer E F X -IO OO and DJ M-800

mixer, all hous ed in Digital branded control cons ole. With opening

talent including F atboy S lim vs  Armand V an Helden, lan B rown,

Maximo P ark and G race J ones , all live and in front of an intimate

500 capacity crowd, Digital has  already delivered the bes t quality ^
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